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Understanding Today’s Teens
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Baby Boomers Generation X Generation Y Generation Z Generation Alpha
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o Have full financial freedom and independence
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Labels G e n AI p h Cl Future size & economic footprint
The Alphas Once they've all been born they will By 2029, Generation Alpha's
Born 2010-2024 number more than 2 billion, the largest economic footprint will reach
- generation in the history of the world. more than US$5.46 trillion.
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Weekly births Global population and workforce %
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Generation Alphas born globally each week
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Unique Challenges Teens Are Facing

Rising “Disaffiliation”

Instability - families, financial, social/cultural,
religious, political

Rising Mental Health & Emotional Needs

Social Media - Peer Pressure “on Steroids”
Academic Issues - ever-shifting goal posts
Information Overioad (from many of the wrong
sourcesl!)

Isolation - social media, streaming platforms, etc.
Health Issues - obesity, chronic illness, hygiene,
etc.

Substance Abuse - alcohol, marijuana, stronger
drugs, etc.

Violence - school shootings, on-screen violence,
explicit violence, etc.

Sexual Activity - driven by social media, online
access, “shattered boundaries”, etc.




Younger Americans Are Disaffiliating Earlier than Older Americans

Percentage of Americans by age group who report leaving their childhood religion at the age of . . .
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N on American Life American National Family Life Survey, December 2021.




The Great Silver Lining!

Lack of Connection
Lack of Intimacy
Moral Relativists
Entitled

Culture of Death

» Encounter

»> Relationship
» Truth

> Dignity

» Culture of Life




Leading Teens

Getting Through

= MEET them where they’re at
Reconnect them with STORY

INVITE them to conversion

Engage them in RELATIONSHIP
Give them PURPOSE and MEANING
MENTOR them

EMPOWER them to live as disciples
WALK with them

FOSTER spiritual growth




Healthy & Trusting Ministry with Youth

SAFE and HEALTHY

Yet not “anemic” to RELATIONSHIP
Recognizing limitations

o NOT a counselor, a parent, or a peet
The power of PARENTS

o Have to “leverage” that power
g P




Resources for Ministry with Youth

The Search Begins
FORMED

YDisciple

FOCUS

And many more . ..

YOU are the greatest resource!
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